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BUSINESS HIGHLIGHTS | 6M/2026 |1/}

Following the previously announced dissolution of AT-ZE, the liquidation process has now been fully completed.

PREVIOUSLY

]

Ig:’\\

14 February 2025 20 March 2026

Liquidation Process

v" The Company accepted the transfer of v' AT-ZE's liquidation process was
the entire business from AT-ZE, its subsidiary. completed.

v' AT-ZE registered its dissolution with the
Ministry of Commerce.



BUSINESS HIGHLIGHTS | 6M/2026 |1/}

The Innovation Center upgrade has been completed, with expanded laboratory capabilities supporting Beauty & Healthcare
business alongside our existing business categories.

P

4

‘ FOOD SUPPLEMENT LAB

PERSONAL CARE LAB

@ﬁ ‘ MAKEUP LAB

Qo
é HERBAL LAB
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BUSINESS HIGHLIGHTS | 6M/2026 |1/}

Strengthening Our Corporate Communication Platforms

We launched a redesigned corporate website and a new corporate video to provide partners and customers with a clearer,
more engaging view of our business, capabilities and 3 business pillars.

NEW CORPORATE WEBSITE

KEY HIGHLIGHTS:

NEW CORPORATE VIDEO

| Our Products
Food, Diversified, Beauty & Healthcare

| Our Services
ODM/OEM, One-Stop Services for

PASSION FOR . Food and Beauty & Healthcare.

SUSTAINABLERIVING ' i .
L J | Innovation Corner

A Hub for Innovation, Formulation
Showcases, Knowledge & Insights

| Investor Relations

KEY HIGHLIGHTS:

| Corporate Governance v' Showcases the 3 business pillars

v Supports communication with customers and partners
v' Modernized corporate storytelling

| Sustainability




BUSINESS HIGHLIGHTS | 6M/2026 |1/}

Strong and Sustainable Dividend Performance

UNIT: Baht per Share

Dividend per Share
<2 (6M/2026) DR

-@ N/A 79.0% 79.8%
- —e
=Y  0.09 saht \/

54.1%

(V) Dividend Payout Ratio
’6\ (6M/2026)
U 819% - - 6% a7%

[ ] F ' ﬂ
(31/12/2025)

= o

— 2022 2023 202 202 6M/2026
=E= 8.7% : 5 v

mmm Dividend —e—%Dividen Payout Ratio = —e—%Dividend Yield



BUSINESS HIGHLIGHTS | 6M/2026 |1/}

Construction of our new warehouse is underway to strengthen logistics capabilities and support future business growth.

LOCATION
Khlong Udom Chonlachon, Chachoengsao.

AREA
3,500 m?

STRATEGIC PURPOSE

v' Expand storage capacity

v Strengthen logistics capabilities

v Support future business expansion

OVERALL PROGRESS

15%

0% 50% 100%
Q4/2026




BUSINESS HIGHLIGHTS | 6M/2026 W

Beauty & Healthcare Gains Momentum on TikTok

| = /
TikTok is Accelerating gl (o.. =~ 7 J
Beauty & Healthcare Growth ~ WSgE & | """ 1

in H1 2026 —

Strong social-commerce momentum

in the first half of the year.
@ alll I @ @
Social Data-Driven Creator-Led Trusted
Engagement Growth Commerce Beauty & Health



BUSINESS HIGHLIGHTS | 6M/2026

TGO Verification Achieved for Scope 1 & 2 GHG Emissions

Our Scope 1 and Scope 2 greenhouse gas emissions have been verified by Thailand Greenhouse Gas Management Organization
(TGO), strengthening the foundation for systematic carbon management.

Certificate Number:

TGO CFO FY26-464 ﬂ
THAILAND GREENHOUSE GAS
N3 MANAGEMENT ORGANIZATION > 4
anization
D TGO
CERTIFICATE
Awarded to

Winner Group Enterprise Public Company Limited

Company address verified: 43 Thai CC Tower, 21st Floor, Room 214-219, South Sathorn
Road, Yannawa, Sathorn, Bangkok 10120

Thailand Greenhouse Gas Management Organization certifies that
the quantity of Greenhouse Gas of the above organization has been verified
by BSI Group (Thailand) Co., Ltd.
and found to be in accordance with the requirements of the standard detailed below.

Standard

TGO Guidance of the Carbon Footprint for Organization

Verification Period: [01/01/2025 - 31/12/2025]
Total Greenhouse Gas Emission (Scope 1&2): 1,223 tonCO,e/year

Direct GHG emissions 440 tonCOye/year
Energy Indirect GHG emissions 783 tonCOqe/year

The agreed level of assurance is: Limited, at materiality of 5%

Registration Date: 18 March 2026

Nﬂko&u.

Mr.Nakorn Tangavirapat
Executive Director
Thaitand Greenhouse Gas Management Organzation (Public Organization)

2025

Data Collection
& Analysis

2026

Verification Target Setting Monitoring
& Disclosure & Reduction Planning & Progress Tracking
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BUSINESS HIGHLIGHTS | 6M/2026 W

Excellent AGM Checklist Score for the 9th Consecutive Year

Achieved a perfect score of 100 in the 2026 AGM Checklist assessment

DIRIRIBID

EXCELLENT RATING
Full Score: 100 Points

9th Consecutive Years (2018 - 2026)

AGM Checklist assessment is conducted by the Thai Investors Association (TIA)
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FINANCIAL PERFORMANCE | 6M/2026

TOTAL REVENUE

e/| (6M/2026)
il 1042.0 vB

-123.4 MB, -10.6%

S5

-56.2 MB, -9.5%

[

1,165.4
1,0515 ,0420

5536 590.1 5340

2Q24 2Q25 2Q26 6M24 6M25 6M26

~ il

-52.3 MB, -9.0%

5

5481 5843 EXPXe

2024 2Q25 2Q26

SALES REVENUE

(6M/2026)

l‘ = 1036.2 MB

UNIT: MB

-119.2 MB, -10.3%

S

1,1555
1,0384 ,

6M24 6M25 6M26

GROSS PROFIT

:;il @ (6M/2026)
UNIT: MB
23.9% 238%
-25 MB, -1.0%
5
+1.8 MB, +1.4%
>/
2491 WIYi
210.0

13.9 1255

2024 2Q25 2Q26 6M24 6M25 6M26

B GP  —e—GP Margin
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FINANCIAL PERFORMANCE | 6M/2026 |1/}

I SELLING EXPENSES I ADMINISTRATIVE EXPENSES

UNIT: MB | UNIT: MB
71% 9 6.7% 9.4%
6.3% 6.4% oY% b
* +2.39
+54 MB, +84% 22 M': 2.3%
» -
+5.2 MB, +16.0% -2.0 MB, -39%
4 S

66.6 64.4 69.8
346 325 377

2Q24 2Q25 2Q26 6M24 6M25 6M26

m Selling Exp. —e=% to sales

Selling expenses increased, mainly due to:

e Employee expenses increased by 2.7 MB, mainly due to higher
salaries and wages.

e Marketing expenses increased by 1.3 MB, mainly due to increased
advertising costs.

¢ Delivery expenses increased by 0.9 MB, driven mainly by higher
fuel prices.

84.4 95.4 97.6
418 496 476

2Q24 2Q25 2Q26 6M24 6M25 6M26

B Admin Exp. —e=% to sales

Administrative expenses decreased, mainly due to:

e Employee expenses increased by 4.7 MB, mainly due to higher
salary expenses and increased expenses associated with the
Company’s annual seminar activities.

e However, Doubtful debt expenses decreased by Baht 1.6 MB.
e Depreciation & Amortization expenses decreased by 0.7 MB.



FINANCIAL PERFORMANCE | 6M/2026

g/;e

2
=0

NET PROFIT
(6M/2026)

66.0 vB

NET PROFIT MARGIN

(6M/2026)

6.3%

599 6.4%
o (o]

UNIT: MB

6.3%

52%
45% .

+7.4 MB, +27.7%

o

544
326 26.8 342

2024 2Q25 2Q26 6M24

NP —e—NP Margin

v

+54 MB, +89%

\

60.6

6M25 6M26

15



FINANCIAL POSITION | as of June 30 2026 |1/}

UNIT: MB
TOTAL ASSETS 101 MB  +08%
e 13019 ms -
V4 . +120 MB , +1.7%
N\ .19 MB , -0.3%
+10.1 MB, +0.8% -
1,2918 1,3019
705.2
% TOTAL LIABILITIES 586.6
e ” | | |
L > 584.7 MB Total assets Total liabilities Total shareholders’ equity
-1.9 MB, -0.3% 2025 m 2Q26

TOTAL
SHAREHOLDERS’ EQUITY Key Financial Ratios 2Q25 2Q26
‘# 0! Current Ratio 15 17 02
s = 7171 M - - T
—1 D/E 10 0.8 (0.2)

+12.0 MB, +1.7%

16



FINANCIAL POSITION | as of June 30 2026 |1/}

ASSET COMPOSITION : CASH 3-0%I
| AR 26.4%
/() | |
(Unit : MB) 2025 2Q26 ® INVENTORY 39 3%
Amount @' EE— —
Total current assets 8799 8956 15.8 1.8 ‘ PP&E 253%
| |
Total non-current assets 411.9 406.2 (5.7) (1.4) OTHER ASSETS 6.0%
Total assets 12918  1,3019 101 038 | '
Total current liabilities 5404 5325 (7.9) (1.5)
Total non-current liabilities 46.2 523 6.0 13.0 LIABILITIES AND EQUITY ® S-T LOAN 25.2%
COMPOSITION I |
Total liabilities 586.6 584.7 (1.9) (0.3)
O,
Total shareholders' equity 705.2 7171 12.0 17 | AP 14'5/°|
Total liabilities and equity 1,2918 1,3019 101 08
xJ ® OTHER LIABILITIES 52%
- | |

v .‘&{‘

SHAREHOLDERS' EQUITY 55.1%
| |




FINANCIAL RATIO | 6M/2026

| ROE (%)
26.3%
201%
15.7%
2Q24 2Q25 2Q26
EPS (Baht)
0.06
0.05
— 0.04
2Q24 2Q25 2Q26

| ROA (%)
13.4%

10.6%
8'00/0/\0
2Q24 2Q25 2Q26

Dividend Yield (%)
- aa 8.65%
. (o) “’
— N/A
2024 2025 2026

18






SALES REVENUE
TARGET

gl 1.036 ws @ 3 000 us

-119 MB, -10.3% 1,036 MB from 2,580 MB

UNIT: MB
3,000 ‘I‘
5 580 2,780 I
5
roTTTTTTT I - _ 1MH2026
: ! I
s | | FOOD 92%
' ' 1,036 ! | '
——

® DIVERSIFIED 6%
- |

® BH 2%
| |

1H2025 1H2026 2026T 20271 2028T -



JUMP+ PLAN

REACH

Market
expansion
and customer
growth

GROWTH

RISE STRATEGY: We “RISE” Higher. We Win Together.

BUSINESS

INNOVATION

Research,
innovation,
and NPD

S

STREAMLINE

Enhance
performance
and efficiency

PROFITABILITY &
EFFICIENCY

GOVERNANCE

E

EXCELLENCE

Quality,
compliance,
and internal

culture

GOVERNANCE

21



REACH: msugngaaraua:nistaulauovanm W

Total Sales Revenue

REACH

NMsygneaalaua:Mstaulauovanm

—— GROWTH PILLAR ——

ovgrgaalalhidndu Accessible
VINTU AVTULBVLNTFEASIAZEDY
MONISYIE WSDULWUZIUGNAKL ua:
lasuasv Brand image lagtdnagns
adnaua:sovnmvooulad

SALES REVENUE - 1H2026

Al 1,036 ms

-119 MB, -10.3%

% ACHIEVEMENT

O 1,036 MB from 2,580 MB

UNIT: MB
(1H 2026)
3,000
m New Products 2’780 I
2,580 I
Existing Products oottt : ]
i ! +8%
| ! +8% _/
! i >
1H2025 1H2026 2026T 2027T 2028T
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REACH: misugnaaaraua=nstaulayovanm W

n ?©11 Core Food Market Strengthening STATUS

#319M9LAULAY0935N81IWIU Market Penetration, Customer Relationship Management

AMUURWU

waza31e Brand Image lvidenndesiuainufieinisveyuslag

% SALES GROWTH (FOOD) KEY ACTIVITIES IN 1TH2026

ACTUAL TARGET

(TH 2026) (2026)

Participation in THAIFEX

Increased brand visibility, presented new product innovations, and
attracted new customers.

7% Marketing Activities
cﬂ_;-D:’ Enhanced product awareness and application knowledge through
Roadshows, Demos & Workshops, with a focus on Corporate Brand

products.

-N5%

. : : . .
Lower commodity prices compared with the same period last year. | Customer Solutions & Co-Creation

® Softer demand from Snack & Confectionery and Beverage & Dairy 1. ) ) ) )
A Delivered tailored solutions through customer collaboration and
manufacturing customers. ’ -
product co-development.

® More cautious purchasing behavior during 1H2026.

23



thaifex

anugQ
ASIA

26-30 MAY 2026
IMPACT MUANG THONG THANI,
BANGKOK, THAILAND

W winner (‘i’r‘b“up W winner (i‘f{;;lp

me mes

PANANG CURRY PASTA WAFFLE

WITH FRIED CHICKEN

norsdientadh 8- dmet Ingredients €
gredients < + info L o ulouwutdndudosy
« thduuenon l@ o uuan

&3 o - o 1ls (5 wav)
+ thoufe * Sublonsu Pressure Gold
« hwenunomuuo + thonalu & * Gran Delice Pistachio
iy + ol » dhun

— + lunngosen
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Seminar
with supplier

winner-..
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Focus Thailan & AP AW AR )
akery & ‘ AV AN

Roadmap 2026: B

Pastry E '
.\ winner

19 March 2026 \ B o Grc o = s TATE (Y LYLE
@ Jupiter Room, 1 o 28 " INNOVATIVE SOLUTIONS FOR

Challenger Hal, TEXTURE & STABILITY
IMP, ACT NUTRAVA® Citrus Fiber:

A cieon-label friendly solution with

superior stobility & water binding

GENU® Pectin:
A citrus-derived ingredient ideal for
thickening and gelling

GENU® Carrageenan:
A nature-baged, multifunctional gallin
agent derved from red seaweed.

9

KELCOGEL* Gellan Gum:
Suparior suspension ond stobility with
minimal viscosity impact

KELTROL® Xanthan Gum:
The ultimate stabilizer for texture and

Enham"ng Sus ( '1 b ‘ l; : \ consistency

SIMPLESSE® Microparticulated

chh and Qu // : \ ; a a2y - Whey Protein Concentrate:

A high- performance creaminess enhancer
and fortification solution

Applications:

era

Enhancing Sustainable Growth & Quality Living

[ - DBEe
. Contact us for samples and technical consultation
ORTITIPTS = Comhost o er aomphon o eskidock snasiionin |

Group

Tol, 0-2675-852:
Emalt:
Wabsite:

26
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REACH: misugnaaaraua=nstaulayovanm W

, STATUS
B i
! I ’ 7,

, Beauty Brand & Channel Expansion

WERUATI9ANUDIUNTIVRIFINY OEM UaziRILILUTUAYBIUIEN (Owned Brand) Tunann E-Commerce uag CVS CUUWNWU

% SALES GROWTH (BH) KEY ACTIVITIES IN 1TH2026

Participation in Cosmoprof

ACTUAL TARGET

(TH 2026) (2026)

Enhanced brand visibility and expanded opportunities to acquire
new customers and explore new market opportunities.

‘
EZTA Rebranding & Presenter Launch
Strengthened brand positioning and increased consumer

awareness through a refreshed brand identity and new presenter.

Social Media & Influencer Marketing

Boosted brand engagement and broadened consumer reach

through celebrities, influencers, and KOLs.
®* OEM/ODM: Increased sales from key accounts, particularly in personal

care and makeup categories.
®* OWN BRAND: Strong sales growth driven by EZTA, WONDRUS, and
RESSENCE through online platform (TikTok, Shopee).

Online Sales Acceleration

Drove online sales through e-commerce and affiliate marketing,
with TikTok as a key growth platform.

28



BEAUTY BRAND & CHANNEL EXPANSION

COAMOPROF CBE

ASEAN BANGKOK

T It

- w

Winnet Group "‘tﬁ_\ E N
|
.Y
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BEAUTY BRAND & CHANNEL EXPANSION |1/}

NEW LOGO €Z1a TURN TOXS=
lawthu ArunwiLiUasunlay
TURN TO XS N
TalRTHU IsA0UIEIIKTOUIRL [ I
ezta U u v
Y Y ] v o~ ) ; ’S r h. 1
I “\' O X [unassUlKU
Thanwa Souliyachack VOUMOIOY

T Lo R L uleanuulideviiu
\" 3 / C)IWTICIGHQL Fiow O AoBouRIasUs
Revolution ™
| C UdRAouaUR
N
- » S— eZtA TURN TO XS
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BEAUTY BRAND & CHANNEL EXPANSION

J3 original sound - ty israng...

Add comment...

& [ Q diode 20ouns lendmina.. | Search
L] E

. "o o

.Ju’)ﬁa..Verygo @\fa L

86

ma‘wb\xmo Em/ur to XS #liodo\ 5 73
£
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REACH: misugnaaaraua=nstaulayovanm W

® STATUS
H I o Diversified Portfolio Development g
vgegrugndnfuuazgninmilugnamnssundniasiguadiuyana e1nsdnd onsdnilaes wazgnamnssudy 9
o

AMUURWU

% SALES GROWTH (DIVERSIFIED) KEY ACTIVITIES IN 1TH2026

ACTUAL TARGET /a\y Customer Expansion

(1H 2026) (2026) a2

g

Expanded customer coverage through proactive customer
visits.

Technical Value Creation

' "‘ Provided technical support and product development
collaboration for Personal Care and Supplement customers.

i

13%

R Portfolio Development

Expanded the diversified product portfolio through new
intense market competition. I( N product sourcing.

® Pricing pressure in the palm-based commodity market due to

32



INNOVATION: ds10AtuAmWIuud0ONSSULa:Naantuitny W

NPD Sales Contribution

UNIT: % of total sales

Dﬁ'ﬂ ACTUAL (¢) TARGET

MH2025 TH2026
2026T 2027T 2028T
INNOVATION 5 O/ 1 2 O/
udanssu ua: NPD O : o 5% 5% 5%
of total sales of total sales of total sales of total sales
—— GROWTH PILLAR ——
L _ . . _ 596 MB 12.4 MB 130 MB 140 MB 152 MB
wanduusanssutunv 3 Naussio
Wiunisassmuidanduadse NPD C o B N B )
. - ! %ACH 24% 0% 50% 100% 0% 50% 100% 0% 50% 100%
Sourcing MswaJugdastawn: uas ( D () )
0% 50% 100% 0% 50% 100%

Co-creation / Co-development
uuWuUYDY Data-Driven Insights

33



INNOVATION: ds10AtuAmWIuud0ONSSULa:Naantuitny

N\ U4
n IO\

]
- wazdNnaelees K1un15YI1 Co-Creation Project

NPD SALES (% of total sales)

TARGET

(2026)

ACTUAL

(TH 2026)

12%

O
l"'
® Delayed launch of selected NPD products.
® Some co-creation projects were postponed due to softer market ’
conditions. -: :—

® Revenue contribution from new products is expected in 2H2026.

Market Insight-Driven Sourcing for Innovative Solution

avsvinansineilval ienausuwualtdunain (Market Trend) wasiiislomalunisiawilassnislvdsiudugnm

W

D1DABINIINKUQ

KEY ACTIVITIES IN 1TH2026

Corporate Brand NPD Launch

Launched selected NPD under Corporate Brand to strengthen the
portfolio and capture new opportunities in the bakery segments.

NPD Sourcing
Sourced new products and innovations from global suppliers to
capture emerging trends and opportunities in Thailand.

Co-Creation Project
Co-developed new products with customers/suppliers to create

new products aligned with market trends.

OEM/ODM Solution Development

Developed new formulations and product concepts for OEM/ODM
customers, aligned with their needs and market trends.

34



MARKET INSIGHT-DRIVEN SOURCING FOR INNOVATIVE soLuTioN \IlJ

New Product Development — Corporate Brand ll@

e193Udsmsy
(viheraw / silaIa)

ued'ms"uﬁ'm"aa'\s'adm%gu 851 Aad
CREAMY CUSTARD POWDER LILLY BRAND

!}:ﬂ?f@mﬁ\‘\!}ﬂ L —

5
144

1 WIS

7 MDNWIY |

PA LTIt
/ BAKE STABLE

e

thuunans 500 n§u
Weight ¥

x

AT

- Wowva:dea
* sduULWUIUKDULU
« Gduwvy

- o3t Wuu
+ TWuAvcad

. oo unwauunau * WoUuULa:Odaan
. lUE)lUEJUUU ASUD » Bake Stable

* sansuBAWLIU  + AXED Thuendu
* Uua:yu ASUD + Uszngaal aadunu |
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MARKET INSIGHT-DRIVEN SOURCING FOR INNOVATIVE soLuTioN \IlJ

New Product Development

W
J » Raspberry
fruit filling & topping
wowW gasduidaudadv

SaqiauusIms as) uwud Aa |

@‘Q)

» Baking Powder 1kg

vV ’, A
_______________________________________________________________ » Sliced Lotus Root (Frozen) 3 4 € s 'ﬂ‘

* Donut Sugar 900g

>
AP
°ﬂ° Sy

* Raw Split Peanut
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MARKET INSIGHT-DRIVEN SOURCING FOR INNOVATIVE soLuTioN \IlJ

Standard Formulation for OEM/ODM Customers

Pro ] k=
Vital Men .

wanruriomIsIasusIAy
Yoourgugumwamsuwasy . v
Yowiasuavmwlnesou s
DeouluiSoaveus:uulnaideuidion
naAoyYadas:

FRESH & GLOWING

FRESH
BRIGHTENING

Brighten. Hydrate. Glow Naturally.

1 °EM .

Bubbliss

Bubble Detox Cleanser

o

" Active : Ob Quaﬂ:nuazam Jaulsu.. Uaannf-‘

WWoriousnuoonm ()

S P40p .
P 0 L 3 \<$ Pomegragte Extract ef Py

~‘JI
\
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INNOVATION
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blis : . 5}
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STREAMLINE: sns:duus:Insmwuass:uusalula s

On-Time In-Full (OTIF)

UNIT: %
Dﬁ'ﬂ ACTUAL (¢) TARGET
TH2025 TH2026
S 2026T 2027T 2028T
TREAMLINE
gns=auus:ansnmwia: Automation o) o
99 4% 99 9% 99.5% 99.5% 99.5%
PROFITABILITY &
EFFICIENCY PILLAR
- - C ) C D C D
USUUS\)ﬂStUDUfT’IS AQADIJBUGBOU C ) %ACH 100% 0% 50% 100% 0% 50% 100% 0% 50% 1009
. . . . _ N
La:lWUAIWAUAITUMSAILTULIUGDY 0% 50% 100% 0% 50% 100%

MSMYIVLUULIASTIULAS:UU
paluud dsuas vds:anSMwade
NIsyYstuINIsdoyaia:woauuANgMw
unaINs
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STREAMLINE: gns:duus:ansmwuass:uusalulia W
Supply Chain Efficiency

n @ l 1152UUUSUISARIAUAT (Warehouse Management System: WMS) w1l L‘WE]LWﬂJmmamq’iﬂum’iﬁ]mﬂU 1H]
‘Ui‘U‘UE\‘iﬂiuU’JUﬂ’l’ﬂaﬁ]ﬁG}ﬂﬂﬂﬂJﬂ’ﬂﬁJ'i’mLi’JLLauLLiJ‘IJH’IFJ\‘I‘UU

WMS Project Achievement KEY ACTIVITIES IN 1H2026

Actual Target ... Vendor Selection | Completed
(1H 2026) 3L

C ) SarmiAudnuiweaoanuuulasvasivs:uu WMS

AMUURWU

|
|
|
| Vendor
Completed | . _ ,
i Selection >> Project Kick-off | Completed
| Us:suisuTAsvMssSounuRUSnuLa:AuDIURLAEITDD
| ©
OVERALL PROGRESS
259, ocess Mapping & Requirements | In |
(o « ifiudoyasigadeamsiviuyavAdvdum u Joauu
. Sy, e+ damdarhruaua:AdIudoomsupvs:uu WMS
&5
0% 50% 100%
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EXCELLENCE: u1Qsgiuua:OJUSSSUDVANS

EXCELLENCE

UIASTIULAIAIUSSSUDVANS

—— GOVERNANCE ——

asw3cuusssupvANSAGaTUTUADIL
$odag msUfUuamuUNns:L08U ua:
NsWeuupgvcoLlnw WSdUNY
dolasunisidadousouyDvYWUINVIULA:
MwanuniovANSIKLOUAGDYNISUDY
UAINSATUMW

uWwuaiusssuinuia (Governance Plan)

=

G1 G2 G3

LWUYNS:QU LWUYNS:=QU LWUYNS:=QU
MSCDCNUNISNDSA nisUovnu MsSNINUQLA
ua:ApSSUBU mMistsuayamaiu ADIJIUAVASAULNF



G1 uWugns:auNscinduNIsndsSauazAdSSUsU

STRATEGIC INITIATIVES ACTUAL (1H2026) TARGET (2026) STATUS

N1snundu UsuUsv ua:msdamuna
n msuUjuamuulaguiguazuuduguaaiu
mscoundsaua:AdsSsSUsU

DES:KHIIVNISNUNDU
ua:usuusvoulouny

(A1 1D:1tdoLa5D
[asura 3/2569)

nunouta:usudsvoulyuigua:
LudUuamscodunsnosaua:
AoSSUBUNBAIDULA:TS19a:1580
ASUCIDU

nisguvonissSusov CAC onauiAauy
H dolasuanivunssunmisusuvning
(Thai IOD)

LOSgUUS=NIAIAUISUN]
tulaswna 4/2569

Us=NMALAUISUILINSOU
IAsvnNisnunio CAC

msdarua:doa1sossgIUsstussiD
B dwsuam (Supplier Code of
Conduct)

DgjS:KI1VMSdaM

(A1Q1D:=u32taSD
[asuna 4/2569)

DANDSSEIUSSTUSSADAINSUAM
(Supplier Code of Conduct)
Tags:ydorhrnuaNeAUZDOMS
cdodunosaua:ASSUBUISITU
doUnloUDVDSSEIUSSTUAM

AMIUJUKWU
IN PROGRESS 20%
C )
AIUUKWU
NOT STARTED 0%
( )
AIUWKWU
IN PROGRESS 10%
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G2 uWwugns:aumsUovnumstsvayamestu

STRATEGIC INITIATIVES ACTUAL (1H2026) TARGET (2026) STATUS

nisnunduua:zusudsvulauignms
(svoyametu

goluTasuadums
(A1Q1D:1tdDLa5D
[asura 4/2569)

nunouta:usudsoulyuigua:

wusUfUaIngsAuMSsdioya

melufdaula:bisiga:dua
ASUTIDU

AMUURWU

NOT STARTED

msdamua:zus:MAsIg8dUANa
Ovlu (Insider List)

goluTasuaduns
(A1Q1D:1dD1a5D
[asura 4/2569)

MruadguLa:KraninounnNIss:y
uARasLU (Insider) MouuuASTU
ua:anusrglasoms (Project-
specific) ABaou

AMUURWU

NOT STARTED

0%

C
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G3 UWUYNS=AUNMSMAUQLAAIITUAVEISTULNA W

STRATEGIC INITIATIVES ACTUAL (1H2026) TARGET (2026) STATUS

nunouta:usudsoulyuigua:

misnunduua:usuusoulongua: ACU:NSSUMSUSUNDUUGE LUDUFUAAUMSSNUIADIL
n uudUnuacunmssnuiAdIY ulgurgndwdananadiu Jananudutnatulagansautne
Janasdudwuinaluladaisaulne inAlulagansautne twsaou wazlasuoyualay aJunu
ACU:NSSIUNISUSUN
COMPLETED 100%
D

mMsSanisnaaaunuluAYv
2| msna b N/A N/A
lswoseenvuosnn 3 U MULAU

NOT STARTED 0%
C )
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ADDRESS
43 Thai CC Tower,

215t Floor, South Sathorn Rd,
Yannawa, Sathorn, Bangkok,

THAILAND 10120

CONTACT US

<

E-MAIL

ir@winnergroup.co.th

N\

TELEPHONE

Direct: +66 2 675 6525
Fax: +66 2 675 6533

D

WEBSITE

www.winnergroup.co.th
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APPENDIX




COMPANY PROFILE |1/}

\I’ COMPANY NAME
Winner Group Enterprise Public Company Limited
HEAD OFFICE
43 Thai CC Tower, 215t Floor, Room 214-219, South Sathorn Rd., Yannawa, Sathorn, Bangkok 10120
— REGISTERED CAPITAL
b ®-. 149,993,665.50 Baht comprising 599,974,662 common shares of 0.25 Baht per share

S PAID-UP CAPITAL
NN 149,993,665.50 Baht comprising 599,974,662 common shares of 0.25 Baht per share

! I CONTACT US
@ Tel: 0-2675-6525 / Fax: 0-2675-6533 / Website: www.winnergroup.co.th
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WHO IS WINNER? W/

9 9 9 Importing, manufacturing, and distributing

E
North America urope

Asia products across the food, diversified industries,
and beauty & healthcare sectors.
11/} Our products are sourced from various origins
worldwide and manufactured under
9 the Company’s own brands.
Australia

DIVERSIFIED INDUSTRY BEAUTY & HEALTHCARE
ORCNE) i

Food Factory Foodservice Direct PSC & Pharma Supplement Feed OEM Direct
Customers Cosmetic Customers
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VISION & MISSION W

To be a trusted business partner in food, wellness,
and diversified industries, driving innovation and
sustainability to enhance quality of life and ensure
long-term growth

Committed to providing innovative, sustainable, Ny
. . | . V|

and high-quality products across target industries ’y
to improve the well-being and foster continuous
growth of all stakeholders

MISSION
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KEY MILESTONES

Import food ingredients and food additives mainly for Industrial segment

Import consumer products and distribute to nationwide retail market

A ;
Built
2n Distribution Center

Converted to
Public Company

Launched
Innovation Center

Provide technical service,
research & develop

Started Expand with Temperature and and listed in MAI new products under
a Business Product Variety Moisture Control Stock Exchange the Company's brand.
* EBT from AT-ZE (subsidiary)
* Disposed of the entire
1983 1995 2008 2013 2023 investment in WAI (associate)
® ® ® ® ® ® ® ® ® ®
1991 2004 2010 2017 2025
Built Acquired Délice Launched new online Expanded from a
1st Distribution Center Bang Pa-in Factory Coffee Shop shopping website Food Business into 3
Business Pillars
located at produce food Started an own retail

Bangna-Trad 26 outlet - Coffee &
Bakery shop named

“Délice”

W WINNersco

additives & premix

* Food,
* Diversified Industry
* Beauty & Healthcare

Obtained certifications
for 1ISO 22000:2018 and

FSSC 22000




OUR PRODUCTS

@ FoOD ‘ DIVERSIFIED PRODUCTS . BEAUTY & HEALTHCARE

.

M Import
M Own Brand

~ SPECIALTY PRODUCTS

xanthan gum, gellan gum,
carrageenan, pectin, fiber, CMC

A

\IZI Own Brand

~ FOOD INGREDIENTS |

starch & flour, cocoa powder,
icing & ground sugar, sweetener,
shortening & margarine, chocolate,
whipping cream, dried fruit & nuts, etc.

M Import

13

.

M Import o
M Own Brand

~N

FROZEN & CHILLED

fruits & vegetables, french fries,
eel, cheese, tart shell

sl




OUR PRODUCTS

FOOD @ DIVERSIFIED PRODUCTS . BEAUTY & HEALTHCARE

4 4 N 7
DIVERSIFIED PRODUCTS BEAUTY & HEALTHCARE
pasta, olive oil, sauce & condiments, fatty acid, glycerin, skin care & cosmetics,
spices, pickles, vinegar, soap noodle food supplements, herbal products,
preserved fruit & vegetables household products
A F
M Import .-E. f\E‘?
\IZI Own Brand \IZI Import L 4 \IZI Own Brand :

~

b2




WINNER'S BRAND

Bakery mix
Corn starch
Dried Fruit & Nuts

Cocoa Powder
Chocolate

Cheese
Mushroom
Crushed Tomatoes

Wheat flour
for bread

All purpose flour
for bakery

g
2\ d
-
b
(o]
[}

® P~

BAKETEX
AN

ZVINTE)‘(!
JUINNY

EﬂNQEMG
IHNY

Baking Powder
for bakery products

Icing Sugar
used in bakery
products

Baking Powder
for food industry,

e.g. used in batter mix

Blended Starch

Stabilizer

for drink and
ice cream

& neLisma

A1

SKINOLOGY

ad

agnu

YAKKUU

Ressence

1sawud

BEAUTY & HEALTHCARE

Skin care

Skin care
Makeup

Personal care

Food Supplements

Herbal Products

Household Products
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OUR DISTRIBUTION CHANNELS W

WINNER's distribution channels are divided into 4 channels

1 FACTORIES
FOOD INDUSTRY: Sales to over 500 manufacturers in Thailand in various industries

Condiment & Snack &
Seasoning  Confectionary

Fishery &
Poultry Seafood

Bakery Batter Mix Beverage Canning Noodle

DIVERSIFIED INDUSTRY: Sales to over 200 manufacturers in Thailand in various industries

PSC &. Supplement Pharmaceutical Animal Feed Lubricant Rubber Te‘x‘tll'e Plastic
Cosmetic Auxiliaries
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OUR DISTRIBUTION CHANNELS

WINNER's distribution channels are divided into 4 channels

2

3

FOODSERVICE - HORECA

Sales to over 1,200 Food Services in Thailand

HORECA AIRLINES QSR In-store bakery Wholesales

BEAUTY & HEALTHCARE

OEM for skincare and cosmetic, makeup, supplementary food, herbal and household product.
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OUR DISTRIBUTION CHANNELS

WINNER's distribution channels are divided into 4 channels

ONLINE SHOPPING
Own website and online shopping platform

. Welody  Bewentonns -

= W/ wWINNerseco Q O

1SN 2= B
lzn‘laaw_o HolnTiui WA

goy3lovnl 0% e &
nnaonoiiau e :

\
SHOP A

SHOP NOW

Winner&Co 'anﬁmuma%
WIMIBIA 51AAY

W WINNersco

TikTok Shop
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